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(57) Abstract: A service provider as a proxy transmits a mes- 
sage lo a medical party who is a client in accordance with a pre- 
determined condition among all the clients and the medical party 
approves an MR of a specific pharmaceutical company. Thus, 
the MR of the specific pharmaceutical company can increase the 
medical parties as clients without actually going to the location 
where the medical party is and the MR and the medical parties 
can send/receive messages to/from each other. The MR of the 
headquarter totalizing the MR in charge can send a message to a 
medical party as a client with a sender name of the headquarter 
MR or the MR in charge. Thus, each of the companies partici- 
pating can effectively increase the number of clients. 
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